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Artificial Intelligence Ethics, Governance, and Society
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Artificial Intelligence-Driven Business Management
nann"suazuuIAANIIIANIsgsRalugaRdviafiltinalulad
dyardsgiviidunalnduindou n1suszendlddygiussivg
lunsiesizideya nsdndulaganagns wagnisiaiuIuinnssy
95379 ioadnnulidTeulunsudidunasanudidureesdng
Principles and concepts of business management in the
digital era; utilization of artificial intelligence as a driving
mechanism; application of Al in data analysis, strategic decision-
making, and business innovation development; creation of

competitive advantages and organizational sustainability

4

n1snanndaasEzuazngAnssuduslnalugalymyiusehivg
Smart Marketing and Al-Era Consumer Behavior

wuIAnkaznagnsniITnaindlasuslaeldimalulad
ﬁmmﬁﬂiuﬂwﬂummLﬂi%‘wwmﬂﬁmuﬂm mimmmmﬂ%mmu
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Concepts and strategies of smart marketing using Al
technology; analysis of consumer behavior, understanding of
purchasing decision patterns, and use of insights to develop
targeted marketing strategies; digital tools and Al applications for
creating value and consumer experiences in the digital era;
development of strategic analytical skills and innovative

marketing design responsive to rapidly changing needs
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Financial and Accounting Management for Executives and
Entrepreneurs
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Mé’ﬂm'ﬁ‘m%‘mﬁL?ULLazmwayUﬁmmymMiUr%T‘u%‘Viﬁ
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Core principles of finance and accounting for executives
and entrepreneurs; analysis and interpretation of financial
statements; financial planning and control; risk management;
decision-making for investment and funding to strengthen

business growth and resilience

N153ANIRIANTHAzNTNEINsuYdlueAfRIa
Organizational and Human Resource Management in Digital
Era
nsdnn1sesAnsaznineInsuywdlugafavia nsldmalulad
Jayyusehvguas People Analytics WoruyszAnsamn1suims
§nnns mafmudneaIwyaains nsadeiusssuesdnsis aveuy
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Management of organizations and human resources in the
digital era; application of Al technology and People Analytics to
enhance managerial efficiency; development of personnel
potential; cultivation of flexible organizational culture;

preparation of workforce for future challenges
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Research Methodology and Artificial Intelligence Analytics
NANNITUALNTEUIUNITIFENIIGIND RICRETCPIRRY
WALLTIAMNIN N1TBNLUUIIUITY malﬁma‘uswLLaﬁmeﬁsﬁaga
é’amwﬂﬁﬂaﬁauasm'%lmﬁa{lzyigmisﬁwjmiﬂszqﬂm“l%miﬁwiﬁuaq
\Seaiitenisinnudedn uaznnsaiisesdruifiatuayunisdnauls
Banagns
Principles and processes of business research, both
quantitative and qualitative methods; research design, data
collection, and analysis using statistical techniques and Al tools;
application of machine learning for deep interpretation;

generating knowledge to support strategic decision-making

nsdamadsnagnsiiannaldiuieulunsudedu
Strategic Management and Competitive Advantage
NOUHUALLUIAANITTANITIINAENT N15TLATIEN
anmuIndeunisgsfavanislunaznisuen n1ssmuafianig
wavuleueeadns mawaunagnsiiieadannulsiuoulunisudedu
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Theories and concepts of strategic management; analysis
of internal and external business environments; organizational
direction and policy setting; strategy development to create
competitive advantage; strategic management for organizational

sustainability
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Seminar in Business Management and Artificial Intelligence
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WiewamvinuziBsiiseiuarnsduiiimsssislugadaa
Contemporary issues and trends in business management,
theoretical and practical perspectives; case study analysis and
academic discussion; presentation of research or projects to

enhance analytical skills and business leadership in the digital era

‘ﬁug’mLLazm'i‘tJizqnmﬂ%{]iy@ﬂﬂizavﬁuqiﬁa
Foundations and Applications of Artificial Intelligence in
Business
ﬁugwmaq{jm@mizﬁwj 93AUIEN0U WasUIsLnnNvos

Jyayussfugsinidanasny LLaﬁ%‘msL%uﬁmaam%aqﬁLﬁﬂﬁaa
AuN153An1533579 sy gyrusefvguuszgnalaluniueng 9
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Fundamentals of artificial intelligence, components and
types, algorithms and machine learning methods related to
business management; applications of Al in marketing, finance,
operations, and human resource management; development of
practical knowledge and skills to enhance operational efficiency

and create new business value
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Data-Driven Business Decision Making with Big Data and Cloud
Technologies

nslidenarurninguazimaluladaaind eatuayy
nsanduladegsiaedrediuszd@nsnin n1sdaiu Uszulana
wazdinsizsideya eas1edeuaidedn lun1snenagnigsna
nsUszyndldunannody uavindesdeddvaiiewmuiodns
Tidmnugaveu Muady wazlidaauaunsalunisudeduas

Use of big data and cloud technologies to support
effective business decision-making; data storage, processing, and
analysis to generate insights for business strategy development;
application of digital platforms and tools to build a flexible,
modern, and highly competitive organization
nsUszgndldnsiBoudvaaniasuaz iy ussivgdmiuduins
Applied Machine Learning and Artificial Intelligence for
Business Executives

nEnNN15 LuIn1en1sldisnisiieuivesinies
wardgyayrusehvglunisdnnisgsiadimsuduinig n15ldiegaile
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Principles; approaches for using machine learning and
artificial intellicence in business management for executives; use
of predictive analytics and data insights for decision-making;
development of skills in applying Al for proactive business

strategy planning and adaptation to rapid changes
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Statistics and Data Analytics for Business
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NMSANBIANUFLRUSIENINAILUT NITILATIZRNITOA0DY NITUILEUD
LLEwﬂ’ﬁLL‘Uﬁﬂ’J’]ﬂJ‘IﬂiﬂﬁJNaﬁlﬁf\]’mﬂ’]i%Lﬂi’]%ﬁ%a%aI@ﬂiﬂUiLLﬂﬁJ
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The relationship between statistics and research; selecting
appropriate  statistics for research; statistical interpretation;
statistical inference; comparing means with criteria; comparing
means between groups with only one independent variable;
studying variable relationships; regression analysis; presenting and

interpreting analysis results using predefined software

35590 Mivgua uazdenslugalouiuszhivg
Artificial Intelligence Ethics, Governance, and Society
wanasessulumsiauasUssgnaldtdeyyiussAvg Ussinu
NNHIAYN LAZLWINIINTANUUA LﬁfammaUﬂqmé’ﬂmﬁéfmmm
Dusssu eulusdla waganufufinweu donguansuazulovied
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Ethical principles in the development and application of
artificial intelligence, social issues, and governance frameworks.
The content covers the principles of fairness, transparency, and
accountability, alongside Al-related laws and policies, and the
analysis of the technology's impact on the labor market, social
structures, and the economy. The course emphasizes case study
analysis, group discussions, and the development of policy

analysis projects
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Emerging Technologies and Advanced Al Decision-Making
Systems
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Advanced frontier artificial intelligence technologies:
generative Al, reinforcement learning, edge learning, federated or
collaborative learning, and Al-driven automated decision-making.
Applying knowledge through the analysis of real-world business
case studies, such as automated recommendation systems,
decision support systems, and explainable Al, delivered via
lectures, workshops, and prototype project development

4
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Al Driven Innovation and Entrepreneurship
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Concepts and processes of innovation creation by
applying Artificial Intelligence (Al) technology as a key mechanism
to drive business. This includes the process of innovative
ideation, analyzing and identifying business opportunities,
developing a Minimum Viable Product (MVP), formulating
business plans, evaluating outcomes, and establishing guidelines
for scaling business growth. The course emphasizes practical
application through case study analysis, teamwork, and creative

workshops

a4

u(u-U-9)

3(2-2-8)

3(2-2-8)



SN

MBD5608

MBD5609

YDAV ILATAIDIUIY T8IV

% a o/ ¢ a 4
n1sianTsuannuandyyUsshivg

Artificial Intelligence Product Management
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Artificial intelligence product development process from
concept, design, prototyping, to market launch; analysis of
consumer needs and Al product lifecycle management strategies;
development of capabilities to create valuable and competitive

products in the digital market

Uy Uszhvgiaednuazuinnssulunagsng
Deep Learning and Business Model Innovation
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Principles of deep learning and neural networks for
processing complex data; application of deep learning to create
competitive advantages across industries; development and
innovation of Al-driven business models for organizational

sustainability and growth
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Natural Language Processing and Human-Artificial Intelligence
Collaboration in Business
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Fundamentals and applications of natural language
processing for text and voice data analysis; development of
interactive applications such as chatbots, digital assistants, and
intelligent communication systems; design of systems supporting

human-Al collaboration to enhance service efficiency and quality

NN 1
Thesis 1
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Topics of interest under the framework of human capital
management; study of concepts, theories, and stages of
research; formulation of research problems; hypotheses; related
literature reviews; data collection; analysis tools; statistical
instruments and principles; methods and guidelines for
conducting research projects under the supervision of faculty
advisors; must pass the proposal examination according to the

criteria of Suan Sunandha Rajabhat University.
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Thesis 2
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Development of complete research instruments; data
collection; data analysis; summarizing the results of data analysis;
writing a complete thesis and presenting the thesis to the thesis
defense committee during the thesis defense examination in order
to graduate based on the criteria of the program based on the
thesis defense examination criteria determined by Suan Sunandha
Rajabhat University

nsAuAIdase
Independent Studies
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Y0INIFBARNITAT N15HATIZIN5T9U n15Teuieatunsdlfine
UYDIDIANT L‘f'iamﬁagﬂuLaﬂmim\ﬁmmﬁ ﬁﬁﬁﬂ?ﬂwﬂumﬁﬁﬁU@LLa
nsradeutiafuiidouasnsdefldSunounuedniunis lne
AMZATINNITATIVEDUAITAUAINDETE

Research on Al-driven businesses in the form of observation,
workflow analysis, and case study documentation of organizations;
academic writing with oversight from a consultant; topics and
assigned books approved by the independent study reviewing

committee
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English for Graduate Studies
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Basic skills in speaking, listening, reading, and writing
English; crucial methods for proficiency and effectiveness in
reading and summarizing articles and academic documents in the
studied field from various media, printed matters, and electronic
sources; writing abstracts in English

ABNNANDFANNSUUUNRANEN
Computer for Graduate Studies
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Basic knowledge of computer usage, packaged software,
and computer application in various fields related to the studied
discipline; essential skills for ability and efficiency in using

information technology, computer networks, and the Internet

48

U(u-y-9)

3(2-2-8)

3(2-2-8)



